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Abstract

Television, as an integral part of mass media is a potential medium in Bangladesh. As
Rahman (2012) opined it is also the most popular medium as well. The role of television to
the society is to inform, to educate, to entertain and to persuade. To perform its role to the
society, television broadcasts different programs for its viewers. News, views, documentary,
daily soap, tele-film, drama, sports event, talk-show, cinema, advertisements, musical
program, reality show, games show, coking program etc. are being broadcasted 24 hours by
the television channels. Among all the programs, drama is the most popular television
program in Bangladesh. Since the independence, Bangladeshi viewers had only access to the
state-owned Bangladesh Television (BTV) until the private TV channel started in functioning
in 1997. After that last few decades private TV channels have been dominating in
Bangladesh. It has reached even in rural areas in the country. As of 2023, total 46 private TV
channels got license and 36 are now on-air. It is assumed that a large number of viewers have
been attached with private TV channels as entertainment media. In BTV era, among all the
programs, drama has been able to take a special place in the viewers’ mind because of some
classic, standard and quality drama. Till now drama has been maintaining its acceptance and
it is considered one of the most popular genres in TV production. But its trend is not seen
smooth. The quality, standard, storytelling, scripting, acting, casting, set designing, art
direction, picture quality etc. have not been continuing in TV drama with same pace. The
viewers and the critiques have raised questions in quality of drama. The viewers’ perception
has influenced accordingly. The study has taken to look into the matter of influencing factors,
situation of private TV channel drama etc. in the eye of the viewers of Mymensigh

administrative division following a systematic way.
Statement of the Problem

Television (TV) is one of the popular media not only in Bangladesh but also around the
world. It was started in Bangladesh (the then East Pakistan) on 25 December 1964. Then it
was a part of Pakistan Television Corporation. The aims and objectives of starting TV was to
disseminate information, entertain, improve education and motivate people to take part in
development activities by promoting literary, improving nutrition and limiting population
growth of the new nation like Bangladesh (the then East Pakistan) (Singhal, Doshi, Rogers
and Rahman, 1988). After the country’s independence in 1971, news, music, dramas, films,
games, and documentaries were aired on BTV, with a small audience base in some urban
areas. A few drama serials in Bengali and English were well-liked. In 1985 family drama Ei
Shob Din Ratri was so popular that during its screening the bustling streets of Dhaka used to
empty out (https://medialandscapes.org/country/bangladesh/media/television). Now private
TV channels have become the mainstream entertainment media. Most of the TV programs are

news, drama (daily soap), talk-show, cinema etc. Drama is one of the most popular TV
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programs in the country. Single episode, serials, series, tele-film etc. are the format of TV
drama. People of the country like to enjoy TV drama. But it is observed that the standard of
TV drama has been questioned in many occasions. The private TV industry is dominantly led
by drama program. But the question may rise that what are the audience reactions on dramas
and how they feel to watch, what factors influences the perception etc. Thus, it is necessary to
know the audiences’ attitudes and perception of TV drama through which it can be possible
to know the exact scenario existed in the TV audiences of an administrative division like

Mymensingh.
Objectives of the Study

The general objective of the study was to analyze comprehensively the pros and cons of
perception towards TV drama of private channels of Bangladesh in the eye of the audiences

of Mymensingh division. The specific objectives of the study were to:

a) analyze the current situation of TV drama in the eye of its viewers of Mymensingh

Division in Bangladesh;

b) draw demographic and psychographic outline to understand viewers’ attitude on TV

drama;

c) identify the factors that influence the perception of the audiences on private channel
TV drama;

d) explore co-relations among different factors affect viewers’ attitude on TV drama;

and

e) estimate the factors’ influences on creating perceptions towards TV drama through

regression model analysis.
Review of Literatures

Nekmahmud et al. (2016) investigated the audience attitude towards satellite TV programs
and advertising in Bangladesh and also examined to the program preference of the audience.
The study is descriptive in nature of having 505 respondents in 7 categories of audiences. The
results indicated that 90.9% of audiences watched private satellite TV channels. Thirty six
percent of audiences were more preferred watching news and drama in Bangladeshi TV
channels. Ashrafi (2017) conducted a study aimed to specify the factors affecting the
viewers’ attitude towards Bangladesh Television (BTV. This analysis showed that 20 of the
independent variables influence the dependent variable. From the regression analysis, the
value of R square was found 0.934. That means independent variables have 93% impact over
the dependent variable (the perception towards BTV). Islam et al. (2017) in a study examined
the television viewing habits of Bangladeshi and Indian soaps and attraction towards the
genre among both rural-urban and female-male audiences of Chittagong. It clearly identified

the immense popularity of Indian soaps in Bangladesh especially among women. Findings of



a sample survey of 259 respondents from Chittagong district showed that 81% of the female

respondents watched soaps.

Kohinur (2014) conducted a study titled Television as Medium of Information for Social
Change in Bangladesh: A case study of Dinajpur District. She mentioned that television plays
a vital role in shaping cultural, educational, and economic development in society. This study
compares two villages—Chintamon (with television access) and Joyanti (without)—to assess
television’s role in social change. Chintamon shows higher development in education,
economy, hygiene, and social awareness compared to Joyanti. 75% of Chintamon villagers’
own TVs, gaining exposure to informative programs that influence values and behaviors. In
contrast, Joyanti lacks access; only 8% have TVs, leading to limited awareness and slower
development. Television serves as a more effective medium than radio or newspapers in
transforming rural lives. The research concludes that greater access to television can bridge

social and educational gaps in rural Bangladesh.

To some extent relevant these literatures indicate that there is scope enough to conduct a
study with different objectives and aspects. The study has aimed to fill the research gap in
this regard.

Hypothesis
The study has made three hypotheses.

H;i: Storytelling influences the viewers’ perception towards the private TV channel drama of

Bangladesh.

H>: Casting & acting influences the viewers’ perception towards the private TV channel
drama of Bangladesh.

H3: Entertainment influences the viewers’ perception towards the private TV channel drama
of Bangladesh.

Theoretical Perspective
Cultural Proximity Theory

Cultural proximity theory is proposed by Joseph Straubhaar in 1991. In this theory he mainly
talked about viewers preference on media content and its influencing factor. He suggested
that audiences prefer media content that is culturally familiar — sharing language, values,
norms, and social contexts (Straubhaar, 1991). The relation of this theory is that Bangladeshi
viewers often perceive local TV dramas more positively when they reflect familiar lifestyles,

social issues, humor, and dialects.
Reception Theory

Stuart Hall (1980) introduced the reception theory. The theory explains how media messages
are encoded by producers and decoded by audiences, who may interpret them in dominant,

negotiated, or oppositional ways depending on their social context and cultural background.
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He argued that media texts are interpreted by audiences in different ways depending on their
individual cultural backgrounds, experiences, and social positions. This theory helps explain
why the same TV drama might be seen as progressive by one group and conservative or

outdated by another.
Rationale of the Study

The four functions of mass media are to inform, educate, entertain and persuade. There is
close relationship among these four. As a strong part of mass media, TV has been performing
these functions through its various programs. TV drama is one of the prominent and
dominant programs since the inception of TV in the country. After the emergence of private
TV channels in late 90s huge number of TV drama has been producing and airing
accordingly. Some famous TV dramas like Oyomoy, Shonshoptok, Ekannoborti, Somudro
Bilash Private Limited, Hablonger Bazarey, Ai sob din ratri, rupnagar, romijer ayna,
harkiptta, choita pagol, fnf etc. were viewed more and more. But it is observed that the
quality of TV drama has been degrading day by day. Though its quality has been falling
down but the quantity of producing drama has been increasing. This situation is not
conducive to the media industry which needs to be corrected. To do so, we need to study the

viewers of the drama and its core factors to influence the perceptions towards the TV drama.
Methodology
Study Methods

The study is a combination of both qualitative and quantitative in nature. Therefore, a social

survey and content analysis method have been applied for the study.
Locale of the Study

The study has been conducted in Mymensingh administrative division. Four districts like
Mymensingh, Jamalpur, Netrokona and Sherpur has been taken for conducting the study.

From each district one upazila has also been selected systematically.
Sampling and Determination of Sample Size

The population of the study are included all the TV drama viewers of private TV channels
living in Mymensingh administrative division. To draw the sample, the following formula has
been applied:

_zpq

P

-

T

Where, n= sample size, p= sample proportion = 0.5, g=I - p= 1-0.5 =0.5, z=1.96 (95%

confidence level of nominal curve worked out from the table) e = error = 0.05 (error of 95%

of confidence level). By calculation the total size of population is fixed on 384 (Kothari,

2003). The sample size of each study area of four districts has taken equally like 384/4=96.

From each district, one Upazila was selected randomly through lottery process. In this way,

four Upazilas viz., Sadar, Mymensingh; Sadar, Jamalpur; Jhinaigati, Sherpur; and Barthatta,
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Netrokona have been selected. To select the respondents, cluster sampling technique has been
applied. First of all, the viewers are clustered into mainly two categories viz. male and female
who watch TV drama of private TV channels. A total of 96 respondents has been selected
from every Upazila and each cluster by almost 2:1 ratio. The finally respondents from each

cluster have been selected randomly.
Collection of Data

Mainly questionnaire survey and content analysis method were applied to collect primary and
secondary data respectively. Furthermore, books, journals, websites, newspaper etc. are also

used as secondary sources of data.
Data Analysis and Presentation

Collected data has been tabulated and analyzed through IBM SPSS 25 version software.
Some statistical measures like mean, median, average, percentage, correlation, regression
model and crosstabs etc. are done and graph, chart, table etc. are also used to present
analyzed data. For regression analysis, one dependent variable like perception towards TV

drama has been fit by other independent variables.

All the independent variables’ data were tested by using Cronbach’s Alpha reliability test to
evaluate reliability. To find out the accuracy of the hypothesis drawn for the study, Paired T
test has also been used. In regard to hypothesis acceptance and rejection, Sekaran (2004) has

been referred.

Three independent variables like Storytelling, Casting & Acting and Entertainment have been
used for regression model to find out if these independent variables have significant
relationship with the dependent variable like perception towards TV drama of private
channels of Bangladesh. Correlation to find the relationship between the independent

variables has also been done.
Limitation of the Study

The study has been done in Mymensingh administrative division only. Other seven
administrative divisions have not been considered for the study. So, this could be considered
as a limitation of the study. In analyzing the data, only three independent variables have been
selected to determine dependent variable through Regression model. It would be better if
more independent variables would be included.

Current Situation of Tv Drama and Demographic & Psychographic Outline to
Understand Viewers’ Attitude

The study has covered different demographic tiers. Age limit is found ranging from 15 to 75
years. Majority of the respondents (40.1%) are fallen into 15-25 years age group. Both male
(67.4%) and female (32.4%) are found. The respondent’s occupational status is found as
service holder, business, agriculture, home maker, student, laborer, unemployed etc. The

educational status is found starting to literate to MA.
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In regard to current situation of TV drama of private TV channels in Bangladesh in the eye of
viewers of Mymensingh administrative division, different findings are found. Though all the
respondents were TV drama watchers, the distribution is found irregular viewers (52.9%)
dominated. In liking TV drama, 50% of the respondents like having 35.7% neutral, means
either inactive and undecided. Half of the respondents remains still out of liking perception
indicates the opportunity to improve the content. The viewers like to enjoy TV drama, but the
findings indicate they are light viewers since 62% of the respondents spend less than one
hour per day. The findings suggest that though private TV channels’ drama are still relevant,
but there is a significant decline in viewers’ involvements (40.6%). Lack of enough time
(51%) is the main cause the respondents uttered. But interestingly 82.5% of the respondents
have mentioned that the quality of TV drama is standard (40.1% standard, 38% moderately
standard and 4.4% highly standard). Viewers always search for quality story (43%) and they
also inspired to others to watch TV drama (64.1%). Entertainment is considered as the main
cause to watch TV drama (37%). The analyses presented in the chapter indicate the mixed
situation of private TV channel drama. The viewers’ mind set and their attitudes have
explored that TV drama situation is leaning a bit positive considering the majority of the
respondents. The size of majority which is not more than 50% in the most cases, hints that
there is a considerable size of respondents holds negative perceptions. It needs to be

considered for further improvement TV drama.
Factors that Influence the Perception on Private Channel TV Drama

The study has examined the factors that influence the perception of the viewers on private
channel TV drama. Six clusters are identified earlier viz. storytelling, casting & acting,
entertainment, makeup & costume, appropriate set and quality airing. The clusters have some

other factors. Five-point rating scale was formed and analyzed accordingly.

Story included other eight specific factors like boring and flatness, standard of screenplay,
reality in storytelling, monotony, sharing with other viewers, proximity with life, variety in
drama and local dialect. Study findings indicate that majority of the respondents (43.5%)
have agreed that the story of drama is boring and flat. In response to the standard of script of
drama, a significant portion of the respondents (40.1%) thought that the standard of script of
drama has not been maintained. Maintaining reality in storytelling is shown a bit positive
(45.1% of the respondents) having a significant part of disagreed (35.1%). TV drama story is
monotonous mentioned by 43.2% of the respondent. Having these findings, the majority of
the respondents (63.8%) have shared the story with others whether story is good or bad.
Moreover, majority of the respondents (47.4%) have expressed that the TV drama story is
associated with human life. It means that viewers are satisfied to see drama story is involved
with human life. In regard to diversity in story, almost same partitions (36.4% agreed and
37% disagreed) opined not having diversity and vise-versa. In Bangladesh there is a strong
trend to like local dialect-based TV drama and 78.4% of the respondents satistied with it.



Casting & Acting has included other four factors viz. quality acting, actor selection, actress
selection and quality dialogue. Majority of the respondents (44%) expressed that TV drama
acting maintains the standard. In regard to actor selection, 46.6% of the respondents thought
that the process is right while 48.9% are satisfied with actress selection. Quality dialogue is
mentioned by 40.1% of the respondents. The casting and acting cluster is found a bit positive
notion having majority respondents’ view, but importantly in every factor respondent’s view
don’t cross not even 50%. It means that a considerable portion of respondents either neutral

or negative perception.

Entertainment cluster includes six other factors like enjoyable, interestingness, amusement,
comedy & fun, boring and dullness. Majority of the respondents (47.4%) have enjoyed the
drama and 46.4% are attracted. Majority of the respondents (53.4%) expressed that drama is
entertaining to them. In regard to comedy & fun, 51.8% are satisfied with existing comedy &
fun while 45.3% of the respondents don’t bore and 40.9% of the respondents felt dull to
watch private TV drama.

Makeup & Costume cluster includes appropriate makeup, appropriate costume and cultural
relevancy factor. In regard to the appropriateness of makeup, majority of the respondents
(44.3%) think that makeup of the character is quite okay. Almost same portion of the
respondents (45.3%) also think that costume of the characters is appropriate. The costume

also is consistent with our culture mentioned by 46.1% of the respondents.

Set & Art Direction cluster includes location and set telling the story factor. In these two
factors majority of the respondents, 48.4% and 48.1% have expressed that location and set is

appropriate respectively.

Quality Airing cluster comprises of sound quality and quality picture, advertisement interval
and its boringness. Majority of the respondents (46.3%) are found satisfactory with the
existing sound quality while 50.8% of the respondents mentioned picture quality is good. In
regard to the advertisement interval during drama, 94% dislike it while 94.3% feel bored. So,
the positive findings also suggest the further improvement since a considerable portion of

respondents are found negative and neutral.

The overall picture of the factors analyses indicates that six clusters have influenced upon the
perception of TV drama. There are a significant portion of respondents have shown the
disagreed or negative attitudes and neutral in all the factors in clusters. This means, the
situation of existing private TV channel drama is not so satisfactory at all. It indicates the
opportunity to improve and should take into consideration. Otherwise, the viewers
satisfaction would be decreased day by day.

Hypothesis, Regression Model & Results

The study has formulated three hypotheses and tested. It has estimated a regression analysis
to assess the dependent variable’s dependency on some selected independent variable and its

correlation is done. The reliability test of scale formation is done through Cronbach’s alpha
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test. The scale formation is found reliable for ‘story’, ‘casting & acting’, ‘entertainment’,
‘makeup & costume’, ‘commercial break’ and ‘quality airing’ cluster. The ‘appropriate set’
indicates moderate reliability (.685), just below the commonly accepted threshold of 0.7 for

acceptable internal consistency.

In regard to paired t-test, all three alternative hypotheses are found having statistically
significant relationship and accepted. It refers that alternative hypotheses viz. Hi, Ho, and H3
are accepted. According to the test results, storytelling, casting & acting and entertainment
have strongly influenced on the viewers’ perception towards the private TV channel drama of

Bangladesh.

A liner regression is conducted to predict perception, that is dependent variable based on
three independent variables like storytelling, casting & acting, and entertainment. From the
regression analysis, it is found that the value of R square is .748. That means independent
variables have 74.8% impact over the dependent variable. Adjusted R square is .746 which is
almost R square. The test was significant (Sig was .28747 in ANOVA). The standard error of
the estimate was 0.29, suggesting a reasonably good model fit. It is understood that the
independent variables ‘storytelling’, ‘casting & acting’, and ‘entertainment’ are important
factors for explaining the dependent variable ‘perception towards private TV channel drama’.
It is determined that there is a meaningful relationship between the dependent variable and

the independent variables.
Recommendations
On the basis of the findings, the study has made the following suggestions:

a) The producer, content creator and concerned should take consideration the findings
so that continuous improvement would be made upon the factors included in
storytelling, acting & casting, entertainment, makeup & costume, set & art direction,

quality airing cluster.

b) Local dialect-based drama should be made more in numbers not compromising the

quality and standard with the culture.

c¢) To improve the perception towards private TV drama by the viewers of

Mymensingh division, necessary steps could be taken and implemented accordingly.



